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OVERVIEW 
In collaboration with Grapevine Health, we 
developed video-based / health content 
specifically for Black and Latino populations 
to address perceptions and questions about 
COVID-19 testing and vaccinations to ensure 
these disproportionately impacted groups have 
the COVID-19 information and resources they 
need. To inform the creation of the content, 
Providence’s care managers and community 
health workers provided feedback on the 
identified needs and resources for patients. In 
addition, we collected data from our chatbot, 
Grace, on the most frequently asked questions 
about COVID-19 and interviewed patients with 
our User Experience Research team. 

The videos use storytelling and authentic, 
collaborative conversations between 
community and health experts to improve 
health literacy and patient engagement. The 
content is delivered through COVID-19 SMS 
outreaches, as well as on websites, social 
media channels and  
YouTube. A similar 
series on patient 
education  
for diabetes is  
also planned. 

‘On-the-Street’ Patient Education Videos HEALTH EQUITY THROUGH DIGITAL
PROJECT SPOTLIGHT:

RESULTS
Videos were viewed over 725 times in either 
English or Spanish with 66 engagements across 
the four videos. Overwhelmingly positive 
feedback from caregivers:
 
“I really like the culturally responsive nature of 
the work (recognizing that was the intent) and on 
the vaccination one really liked that they had real 
people who were hesitant and talking through why. 
I also appreciated Dr. Lisa sharing her experience 
with the vaccine and it being honest that some 
people do have some big responses on the second 
dose – it’s important to be honest and transparent 
that way to build that trust.”
 
“I really liked the videos, the second one is so true 
to what the Hispanic community are saying.”

https://www.youtube.com/playlist?list=PLhuonmcFHcRSKu58TWaRMyxnAWD93MJH4

